

AUTHOR NAME(S)

PAPER TITLE



GUIDE FOR CATAC’08 AUTHORS
Subtitle (if any)

AUTHOR 1

Affiliation

Address

AND

AUTHOR 2

Affiliation

Address
Abstract. These instructions are intended to guide contributors to the Sixth International Conference on Cultural Attitudes towards Technology and Communication (CATaC’08) when preparing papers. The abstract is in 9pt Times New Roman with 11pt leading. There is a 30pt space before the abstract.

1. General Instructions
This document describes the formatting guidelines for submitting manuscripts to the CATaC08 Conference and is formatted using these guidelines. Accepted papers will follow these similar guidelines. If you have any questions, please contact Fay Sudweeks or Charles Ess at catac@it.murdoch.edu.au. 


Prepare your manuscript in Microsoft Word or export it from another word processor into RTF format, following the specifications shown here. You may also submit your paper in PDF format, but only for the initial review. All accepted papers must be in RTF or Word document format.


Place the title at the top of the page. Omit the author name(s) from this document. Ensure that there is no author identification in your file.


The paper size is A4.


Use the styles that have been defined in this document.

2. First Order Heading

First-order headings are 11pt Times New Roman, bold, upper/lowercase letters, with 24pt space before and 12pt space after the heading. Paragraphs immediately following a heading are not indented.


Second and subsequent paragraphs are indented 7.5mm from the left-hand margin, with no extra space between the paragraphs.

Text area is 196mm x 126mm without running headers. The running headers add another 7mm making the total print area 203mm x 126mm. Keep all text and artwork within this boundary. Text is in 10pt Times New Roman with 12pt leading. 

Citations are in the Harvard style. For example, Ess (1991) where the year of publication is in parentheses after the author’s name if the cited name is part of the text. Or if the cited names are not part of the text (Ess and Sudweeks, 1990; Ess, 1991) the authors’ names and year of publication are in parentheses. 
2.1. SECOND ORDER HEADINGS
Second order headings are in 10pt caps, beginning at the left-hand margin. There is a 12pt space before and 6pt space after the heading.

2.1.1. Third Order Headings

These headings are in 10pt italics, with upper case letters for main words. There is a 12pt space before the heading.


Equations are left justified from the paragraph indent with a 6pt space before and after. Equation numbers are at the right-hand margin.


x2y2  +  Ax2  +  2Bxy
(1)

3.  Figures

Each figure is numbered and inserted in the text after the first reference to it. Figure captions are in 10pt Times New Roman, 11pt leading, placed below the figure and centred. There is a 6pt space before and 12pt space after the caption. The figure number is italicised and the caption is not italicised: 

[figure]

Figure 1.  Figure caption.
4.  Tables

Each table is inserted in the text after the first reference to it. Tables are numbered and table captions are placed above the table and centred. There is a 12pt space before and 6pt space below the caption. The table number is in italics and the caption is not in italics:

Table 1.  Table caption.

[table]

5.  Running Heads

Include a running header for the title of the paper in the style indicated. Number from page 1, but do not use a header on the title page. Authors’ names will be added as an even header in the final formatted version of your paper. 
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